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Copyright © 2015 by Kimberley Grabas (of YourWriterPlatform.com).
All rights reserved.
You are welcome to print a copy of this document for your personal use. Other
than that, no part of this publication may be reproduced, stored or transmitted in
any form or by any means, electronic, mechanical, photocopying, recording,
scanning or otherwise without the prior written permission of the author.
Requests to the author and publisher for permission should be addressed to the
following email: kim@YourWriterPlatform.com.
Limitation of liability/disclaimer of warranty: While the publisher and author have
used their best efforts in preparing this guide and workbook, they make no
representations or warranties with respect to the accuracy or completeness of
the contents of this document and specifically disclaim any implied warranties of
merchantability or fitness for particular purpose. No warranty may be created or
extended by sales representatives, promoters, or written sales materials.
The advice and strategies contained herein may not be suitable for your
situation. You should consult with a professional where appropriate. Neither the
publisher nor author shall be liable for any loss of profit or any other commercial
damages, including but not limited to special, incidental, consequential, or other
damages.
Due to the dynamic nature of the Internet, certain links and website information
contained in this publication may have changed. The author and publisher
make no representations to the current accuracy of the web information shared.
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Brand Story
Worksheet
Your writing is only part of the story. Your readers’ relationships with you
(specifically, your author brand) will often begin before they read your book.
Use the questions and prompts below to help you define your unique value and
shape your brand story strategy.
1. What are the attitudes, beliefs and worldview that shapes your work? (Why
do you write what you write?)

2. Describe your personality. What are your strengths and weaknesses?

3. What motivates you to write?
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4. What types of readers will find value in your work? Why?

5. How is your work different? How will you differentiate what you have to offer
and make an emotional connection with your reader? (Why should people
care?)

6. How do you wish your ideal reader would describe your work to a friend?
(How would you like to be perceived?)
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7. What are people already saying about you?

8. What facts, feelings and interpretations define your brand? (What signals
does your brand send?)

9. Does each element reflect the truth and relevance of your brand to your
audience?
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10. What steps will you take to create loyal and meaningful relationships with
your readers?

11. Who will you align with, and how will this effect people’s perception of your
brand? (Co-authors, collaborations, etc.)

12. How does your brand story position you for future growth as a writer?
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It’s not just what you say, but how you say it. Use what you’ve discovered above
(+ the action steps from the blog post) to develop your brand story. Note how
you’ll weave it through every element of your marketing plan.
Brand Story + Strategy
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Next Steps…
Get the resources, tools and inspiration you need to build
your platform, engage your fans and sell more books.

Hi! Have we met? I’m Kimberley.
I’m a Canadian writer and the founder of
YourWriterPlatform.com – a site where I provide
writers with the resources, tools and inspiration
they need to build their platforms, engage their
fans and sell more books.

Ready to build your platform, but have no idea where to start?
You are not alone.
I get emails everyday with overwhelmed writers wondering where to begin
when it comes to marketing their book and building their platform.
By clicking the button below, you’ll gain access to The Quick Start Guide
to Building Your Writer Platform, which will guide you through the key
steps required to lay a proper foundation for your platform building and
book marketing efforts.

>> Click here for The Quick Start Guide <<
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