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Copyright © 2016 by Kimberley Grabas (of YourWriterPlatform.com). 

All rights reserved. 

You are welcome to print a copy of this document for your personal use. Other 

than that, no part of this publication may be reproduced, stored or transmitted 

in any form or by any means, electronic, mechanical, photocopying, recording, 

scanning or otherwise without the prior written permission of the author. 

Requests to the author and publisher for permission should be addressed to the 

following email: Kim@YourWriterPlatform.com. 

Limitation of liability/disclaimer of warranty: While the publisher and author have 

used their best efforts in preparing this guide and workbook, they make no 

representations or warranties with respect to the accuracy or completeness of 

the contents of this document and specifically disclaim any implied warranties of 

merchantability or fitness for particular purpose. No warranty may be created or 

extended by sales representatives, promoters, or written sales materials.  

The advice and strategies contained herein may not be suitable for your 

situation. You should consult with a professional where appropriate. Neither the 

publisher nor author shall be liable for any loss of profit or any other commercial 

damages, including but not limited to special, incidental, consequential, or other 

damages.  

Due to the dynamic nature of the Internet, certain links and website information 

contained in this publication may have changed. The author and publisher make 

no representations to the current accuracy of the web information shared.  
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 Make Sure Your Incentives Get Attention 

You’ve spent the time to produce an email sign up incentive that is truly spectacular–
and delivers an offer to your ideal audience that they simply can’t refuse. Now what? 

How do you let your readers and future subscribers know about it? 

Here’s a helpful list of ways to promote your polished and shiny new opt-in offer or 
digital freebies: 

Schedule social media posts to promote your free downloads 
• create your freebies (like a free series or email course, reader’s guide, 

ebooks, worksheets or checklists). 
• set up a landing page and add your free incentive (or add to a blog 

posts as a content upgrade) 
• create your graphics and promo copy for each freebie to suite the 

style and requirements of your preferred social media platforms 
(Twitter, Facebook, Pinterest, Instagram). Be sure to include a link 
(separate from your graphic). 

• use Buffer or Hootsuite to create and publish regular updates to your 
social channels, promoting your free downloads (and sending them 
to your landing page to sign up). 

Include a call-to-action in your social media profiles 
• create and include a link to a landing page, or dedicated page on 

your website, for people to sign up for your opt-in incentive. 

Promote your incentive via a Hellobar at the top of your site. 
• it’s a free web toolbar that sits at the top of your site and helps grab 

attention and encourage visitors to click through to your offer. 
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Add an opt-in form and sign up button to your Facebook Page 
• learn how to add a sign up button, here. 
• use visuals (like arrows) in your Facebook cover image to help draw 

attention to the sign up button. (For more, read: How to Create a 
Custom Facebook Cover Image That Gets Noticed (Without 
Spending a Dime). 

• Add customized app buttons to your page. 

Reach out to fellow authors, bloggers or even journalists via a 
personal email with your latest incentive attached 

• don’t make them opt-in. 
• be mindful of their time and the relevance/value of your incentive to 

their audience. (Use this strategy sparingly.) 

Try Facebook Ads or Promoted Pins 
• this strategy requires the money to invest, as well as a plan to make 

your investment back. 
• use paid ads to reach more (but still targeted) readers, and send 

them to a landing page to subscribe for your freebie. 
• remember you’re paying for “subscribers”. You’ll need to determine 

how much you earn on average from each subscriber (some will buy, 
some won’t), to see if your ad investment is actually paying off. 

Add “Click to Tweets” in your content upgrades 
• include a button within the PDF that you’ve created that your 

subscribers can click to share the freebie on Twitter. (Have a look at 
the end of this checklist to see this one in action!) 
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 3 Additional Ways to Seriously Grow Your Email List 

1. Create a Library or “Hub” Pages 

To create a “hub” page, repurpose some of your existing content that has 
received a lot of shares, comments or positive feedback. Use this content 
to create a dedicated landing page that is highly valuable to your readers 
(Does it help them solve a problem? Provide answers to questions they 
have? Does it deliver an experience or satisfy a desire or interest?) 

One example for a fiction author might be a hub page with a collection of 
images, quotes, posts, a behind the scenes peek, fan art, alternate 
character POV’s, interviews you’ve given and book club questions for your 
most recent novel. You could include a video at the top, along with a call 
to action to join your street team or VIP list (add several opt-in requests 
throughout). Create an image graphic to place in your website sidebar that 
links directly to the hub landing page.  

Here’s an example on YourWriterPlatform.com: Author Website Essentials. 
And here’s the clickable image in the sidebar: 
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(Note: my opt-in is at the bottom of the page, plus I have an exit-intent 
pop-up that gets triggered when it detects someone is about to leave the 
page.) 

To create a library or resource page, use the Essential Grid WordPress 
plugin to create a beautiful gallery of your ebooks, worksheets, character 
sketches, or anything else you’d like to share with your subscribers. This 
content “vault” can be made accessible to all subscribers, or to a 
subsection as a special bonus. 

2. Plan and Deliver Workshops, Training or Q&A Sessions 

Webinars, workshops and other forms of online training and Q&A’s can be 
HUGE email list builders. They allow for exceptional engagement 
opportunities because the audience is motivated (they took the time to 
sign up AND show up), and you can control the interaction. 
 
But a big reason that webinars or live trainings work so well to help build 
your list is because they have one of the most important elements of a 
persuasive offer built right in: scarcity. 

Webinars have an implied time limit. It’s a live event, so if you don’t show 
up (or catch the time-limited replay), you miss out. And because it’s a live 
event, it’s great for building rapport and establishing credibility with newly 
gathered email subscribers. 

The simplest way to start is with LeadPages (affiliate link) and Google 
Hangouts on Air. 
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3. Optimize Your “About” Page 

Your About page is often one of the most visited pages on your website, 
and any page that gets more than its fair share of attention, needs to have 
an opt-in option (or two) for readers. 

Readers are looking for a way to connect you (and what you write), with 
their own needs, wants and desires. They want to know who you are, 
where you’re coming from, and why that should make a difference to 
them. 

So first answer their question, “What’s in it for me?” and show them how 
your work relates to their interests. Then, when you offer an additional 
incentive (that they perceive as relevant and valuable) in a well-placed, 
well-designed opt-in form within your About page copy – subscribing to 
your list will be a no-brainer. ;) 
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